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SOORTY X DENIM HUNTERS X LONG JOHN PRESENT: 
TWO DENIM HEADS RECREATE THEIR FAVORITE FADES

Soorty collaborates with two very well known and respected influencers of the denim industry; Denimhunters & Long John to spread the word about responsible manufacturing methods and available options in denim production via a very interesting project: recreating the two denim heads’ favorite jeans that were worn in for years with the most sustainable materials and methods available.

As part of its commitment towards conscious consumerism and transparent information across the value chain, Soorty has hosted multiple events and engagement points over the past year, as well as partnering up with names with a voice on collaborative projects to help transfer honest information to wider audiences. Future Possibilities - Soorty’s on and offline platform of transparent information aiming to build dialogue between different layers of the supply chain - is where all these initiatives come together and can be reached at: https://www.future-possibilities.com/ 

Soorty’s last communicational collaboration of the decade, partnering up with Denimhunters and Long John was kicked off this September in Bluezone, Munich Fabric Start. Aiming to design a project that will be informative, transparent, fun and honest all at the same time; the partners decided on a video series that will reflect Denimhunters and Long John’s personal experiences and the journey. 

The collaboration will be featured in a series of three mini-documentaries that question if it is really possible to recreate authentic, worn-in denim looks using only the most responsible materials and environmentally conscious production methods when being limited to a certain, desired end look. The two denim heads visited NASDA Innovation Lab - Soorty’s R&D hub located in Çorlu, Turkey - in mid November & brought along their favorite jeans they’ve worn for years to create their very own wear patterns with them. Being enthusiasts of raw denim and seeing how the fabric reacts to one’s behavior as it is worn in; they have challenged Soorty to recreate their own pairs with the same look and feel via conscious production.

Originating from the fact that all the pre-washing in denim started with a demand from customers who want to own worn-in looks fresh out from stores, the collaboration traces the journey of the multiple steps involved in making a pair of responsible jeans - this time from the end to beginning. 

With consumers’ request towards readily offered vintage looks, multiple finishing methods were developed over the years; some with very high impacts on our planet while others are much more environmentally friendly.

With the growing movement of conscious consumerism and the demand for transparent, traceable information; technology became a true enabler of responsible production that respects our limited resources as well as societies and people at the backstage. There are multiple options available across the value chain to make not only beautiful but also responsible denim pieces - from raw material sourcing to developing fabrics, producing garments to finishes. The Soorty x Denimhunters x Long John collaboration highlights these options and reflects them to the denim community transparently, in a fun way that is also educational. 

The first video will be launched on the last Friday of the year, December 27 followed up with the other two in January. Stay tuned to the adventure on Soorty’s, Denimhunters’ and Long John’s websites or social media channels.

***

ABOUT SOORTY:

Soorty is a family of engineers and designers at heart who need to communicate the possibility of crafting with sustainable innovation. Soorty is envisioning a new business model for the future of the denim industry; bringing the uniquely crafted engineering expertise together with contemporary communication tools that see, hear and reflect the consumers’ true needs, options, wants and desires.

Our understanding of sustainability is based on co-creating possibilities for radical responsibility. We are committed to disrupting the denim industry.

http://www.soorty.com 		https://www.future-possibilities.com/			@soortyenterprises 	 

ABOUT DENIMHUNTERS:

Denimhunters is a hub for knowledge on denim and jeans that evolved from the personal passion and curiosity of the owner, Thomas S. Bojer, to a reliable source of information followed by aficionados from around the world. The Denimhunters over time became the educational spot on denim, far-reaching a network of enthusiasts and professionals. It has been featured in multiple international publications, while Thomas, who is now a published author of the book “Blue Blooded” is invited to represent the industry and his knowledge at events across the globe.

https://www.denimhunters.com/ 		@denimhunters 

ABOUT LONG JOHN:

Long John is an online magazine established in 2011 by Wouter Munnichs sharing daily news on denim and high-quality made products. While enabling the readers to explore the latest denim trends, one of a kind pieces and outstanding stores; Long John also has a meet the person section introducing the game changing names of the industry to his audience. Alongside with Long John, the owner Wouter also gives denim consultancy on brand and retail levels, following his expertise backed up with 25 years in the industry.

https://long-john.nl/				@longjohn_denimblog
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